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Generation Y, or more commonly referred to as millennials, are born 

between 1981 - 1996. Millennials make up around 27% of the world's 

population and are going strong at 77 million people in the United States, making 

up around 24% of the population. 

Millennials are confident, self-expressive, open to change, the most educated, and 

the most racially diverse generation to date, according to Pew Research Center.  

What makes millennials unique is that they were born into the new era of 

technology. They were the first generation to grow up with the Internet, cable TV 

and cellphones and they're fluent and comfortable with technological innovation, 

according to Nielsen.  

Many of Generation Y came of age during the financial crisis of 2007-2008 and 

witnessed the economic decline, as they were entering employability. Millennials 

have been trying to cope with the aftermath of The Great Recession 10 years on 

and according to a study by Merrill Edge, 85% of millennials nowadays are more 

https://www.pexels.com/photo/colleagues-cooperation-fist-bump-fists-398532/
http://www.pewresearch.org/topics/millennials/
http://www.rapidshift.net/millennials-are-over-a-quarter-of-the-world-population-and-1-in-7-identify-as-activists-and-half-of-those-say-their-activism-is-an-important-part-of-who/
http://www.rapidshift.net/millennials-are-over-a-quarter-of-the-world-population-and-1-in-7-identify-as-activists-and-half-of-those-say-their-activism-is-an-important-part-of-who/
http://www.nielsen.com/us/en/insights/reports/2014/millennials-breaking-the-myths.html
http://www.pewsocialtrends.org/2010/02/24/millennials-confident-connected-open-to-change/
http://www.nielsen.com/us/en/insights/news/2014/millennials-technology-social-connection.html?afflt=ntrt15340001&afflt_uid=jrGfNGLzV2o.uqEKIYnwSBuCFj9sZ801ProQ2fyi5ern&afflt_uid_2=AFFLT_ID_2
https://en.wikipedia.org/wiki/Financial_crisis_of_2007%E2%80%932008
https://en.wikipedia.org/wiki/Great_Recession
https://olui2.fs.ml.com/Publish/Content/application/pdf/GWMOL/Merrill_Edge_Report_Fall_2017.pdf


likely to play it safe with their daily expenditure. The study also concluded, that 

53% of millennials delayed having children because of the financial crisis and 58% 

stated it affected their plans for higher education.  

Despite The Great Recession, Millennial shoppers spend around $600 billion every 

year, according to market research by Accenture. The same study projects that by 

2020, the spending power will go up to 1.4 trillion, annually and will make up 30% 

of retail sales in the United States,  

Millennials seek leadership and mentorship, in order to help them grow and 

develop. One in four millennials would quit their current job and seek employment 

elsewhere, according to a study, conducted by Deloitte University. The study 

found that employees that are likely to stay loyal to their organization for 5 years 

or more are 68% more likely to have a mentor. 63%  of millennials in the study, 

said their leadership skills are not being developed in their current employment and 

they often feel overlooked for leadership roles within the company. 

Many millennials have shifted their mindset towards network marketing, to build 

themselves a better future and seek alternative revenue streams. Here's why 

network marketing appeals so much to that particular generation and why they're 

the future. 

Flexibility 

The 9-5 working day seems to be becoming a thing of the past, as Millennials have 

a strong belief that the number of hours worked in a day aren't as important as 

output and quality of the work performed. A study, conducted by Bentley 

University, found that 77% of surveyed millennials find flexible work schedules 

more productive.   

EY's Global Generation Research concluded that in the last 5 years, millennials 

have seen an increase in work hours at a time when many of them are trying to 

start families.  In a survey conducted by FlexJobs, 85% want to telecommute 100% 

of the time and 67% indicated that family was their main reason for a flexible work 

schedule. Millennials often get stigmatized for using their phones too much but an 

undeniable fact is that never being "offline", gives them the potential to work 

remotely from anywhere in the world.     

Social Animals 

According to Statista, the steady increase in social media usage over the last 5 

years, has seen millennials spending around, 225 minutes a day using mobile 

internet. 
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Millennials are natural marketers, most of them do it every day on social media 

and the majority of them don't even realize they're doing it. Popular social media 

networks, such as Instagram, have given millennials a medium to share products 

and services that they've tried, tested and they're really passionate about.  

Another example of this is on the popular reviewing platform, TripAdvisor. Since 

the launch of the website in 2000, users have been able to share unbiased opinions 

and reviews of destinations, hotels, airlines, etc and the website has built a 

community of travel enthusiasts. Yelp and Trustpilot are platforms that have also 

built communities around the ability to review and recommend products and 

services of companies without bias.   

This aligns exactly with the essence of network marketing; real people, building a 

business, networking through word of mouth, through their networks, and using 

themselves as an advertisement. 

The days of being restricted to a town, city or even country are gone and social 

media has become the future of the network marketing industry. Social media has 

expanded reachability to millions of people around the world, in an instant. From 
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sharing photos on Instagram to tweeting an opinion about a product, social media 

has allowed for interactions from all over the world to take place, in seconds.  

Financial Freedom 

"The size of your success is measured by the strength of your desire; the size of 

your dream; and how you handle disappointment along the way." - Robert 

Kiyosaki 

The cost of living is on a steady increase, especially in major cities. The annual 

inflation rate edged up to nearly 2.5% in April 2018 and for millennials, this means 

they need to look at more diverse ways to sustain themselves. 

House Prices 

The first quarter of 2018, saw household debt soaring at $13.21 trillion, according 

to the Federal Reserve Bank of New York and the same report shows that, as of 

March 2018, balances climbed 0.6% on mortgages and stood at $8.94 trillion of 

indebtedness.  
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As the social generation, online and in-person, millennials thrive in communities 

and are more likely to live in densely populated cities, as opposed to the suburbs, 

according to a study conducted by Nielsen.  
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In January 2012, the average value of a home in California was around $300,000 

and as of April 2018, they're valued at $542,900, according to Zillow. What does 

this mean for millennials who are trying to get on the property ladder? With homes 

going up by 9.9% in value, in the past year alone, Zillow projects an increase in 

9.4% in the next year. Millennials looking to purchase homes will have to increase 

their earning potential to keep up with the rise in property prices.  

Student Debt 

Pew Research Center took data from the  "Survey of Household Economics and 

Decisionmaking" and found that out of adults aged 18 - 29, 37% say they have 

student loan debts, outstanding.  
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According to the "Household Debt and Credit Report", by the Federal Reserve 

Bank of New York, balances on student loans increased by $29 billion in the past 

year and total to $1.41 trillion, as of March 2018. 

With student loan debt back on the rise, after taking a dip in 2013, the pressure is 

mounting up for students and graduates to pay off debt that they've accumulated. 

Millennials have come to the realization that having a college degree to secure a 

well-paying job, is a falsehood. 

Conclusion 

According to, James Barnash, chairman of the Financial Planning Association, 

millennials look at the world differently and aren't depending on the government to 

provide for them, further down the line. Millennials know they will have to fend 

for themselves and will do so by being very creative. 

Network marketing provides the ability to earn a substantial amount of income and 

the sky's the limit. The unlimited earning potential, the flexibility of 

telecommuting, seeing friends and families more often, and mentorship is why 

millennials are the future of network marketing. Ultimately, It all comes down the 

individual to dictate their success. 
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