
How to Become a Successful Online Entrepreneur 

Since the great recession, the rise of the entrepreneur has become increasingly 

popular over the last few years, with new startups and ventures being created every 

year. 

According to the 2016/2017 Growth Entrepreneurship Reports by The Kauffman 

Index, recent years have seen approximately 400,000 businesses being created 

every year, in the United States alone. Out of those businesses, around 45% survive 

their first 5 years and the remaining 55%, cease operation or are absorbed by other 

businesses.  

Despite the staggeringly high rate of failure, entrepreneurial growth is on the up and 

so is consumer spending via the internet. Here's how to capitalize on that steady 

growth trajectory and become a successful online entrepreneur.  

What Makes a Successful Entrepreneur? 

How does an entrepreneur become successful? Is it brilliant ideas? Mindset? Or a 

product that wows the market? The Startup Genome's report on discovering the 

patterns of successful internet startups analyzed 650 tech startups and discovered 

that the common trends for success are: 

○ A willingness to adjust and adapt with the times. 

○ A balance between technical and business knowledge, with expertise in 

product development.  

○ To be constantly learning, observing, listening and persistent. 

○ Staying committed to achieving goals. 

○ Developing mentoring relationships.  

According to The Global Startup Ecosystem Report 2018, Startup Genome and 

Fingerprint for Success asked founders from around the world to take part in a study 
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to analyze what attitudes, behaviors and skills attribute to a founder's success. The 

qualities found were: 

○ Initiation—Startup venture success directly correlates to founders inputting 

their energy into turning ideas into action and starting new things. 

○ Patience—A founder with a high level of patience that pauses and reflects 

before taking action.  

○ Breadth—An entrepreneur that's able to see the big picture of a situation or 

circumstance. 

○ Structure—Venture success is correlated to entrepreneurs that are able to 

plan and organize before they act.  

eCommerce 

The internet is teeming with over 4.1 billion users worldwide and approximately 3.8 

billion mobile users. In 2018, the potential for developing an online business that 

generates revenue is huge and the time to start is now. 

The key figures for eCommerce report by Statista indicate that the online sale of 

physical goods totaled up to $360.3 billion dollars in 2016 and by the year 2021, are 

projected to surpass $600 billion dollars. Retail e-commerce for apparel and 

accessories is projected to generate approximately $121 billion dollars by the year 

2021.  

Creating an eCommerce storefront on platforms like Shopify, integrated with a 

company website, can handle the business aspect of your company, for little startup 

cost and requires little overheads to offer a streamlined experience to customers 

on-the-go. Miranda Burnet, Founder of Flash Tattoos, states that creating an online 

business was the only possible route for her because she didn't have the revenue for 

a physical storefront. An eCommerce platform allowed her to get her products on the 

market quickly and with little effort. Her business has successfully accomplished 

90% revenue growth every year and an increase in traffic by 165%, year over year.  

Brand Experience 
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The days of winning customer loyalty by consistently delivering products that are of 

high quality are slowly fading and Total Experience Management is taking over. 

Companies need to create an emotionally engaging experience for customers by 

driving a brand's story and leading customers through a journey of brand experience.  

Branding and messaging need to be as clear and concise as possible, whether it's 

on your company website or social media accounts. Confused customers aren't likely 

to purchase your product or service. By humanizing content, it becomes relatable. 

You add value to your prospects' lives and they reciprocate back. You're able to 

build a connection between empathy, trust, and loyalty from business to consumer. 

This makes the consumers feel like they're part of the brand and that gives them 

more than just gratification, from the product or service that you're offering.  

Social Media 

Social media—renown for its aesthetically pleasing photos on Instagram and quirky 

280 character anecdotes on Twitter but what can social media do for an 

entrepreneur? With approximately 3.3 billion worldwide social media users, it has 

become a layer of the internet to directly market and sell products and services to 

customers. That makes it one of the biggest assets to attract prospects and convert 

online shoppers. 

Consumers are glued to their screens and their attention is fixated on the various 

social media platforms that they browse, scroll and double tap. According to a study 

by Statista, the Millennial generation spend approximately 225 minutes of their day 

using mobile internet, that's a lot of time to grab the attention of customers. 

Conclusion 

There are consumers on every corner of the planet and one important factor to note 

is: take advantage of all communication channels with buyers. Whether it's 

communication through social media or a company website. The projected incline in 

eCommerce sales presents an opportunity to become a successful online 
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entrepreneur for anyone with the right mindset, patience and the ability to deliver a 

brand's story. 

 


